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Objective

• To provide conceptual tools and practical examples to 
understand how commercial determinants of health (CDoH) 
affect children and adolescents, and how to advance 
inclusive public policies based on their meaningful 
participation.



1.Conceptual framework

2. Strengthening the  child-rights and life-course 
approach

3.What can be done?
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1.Conceptual framework

(The problem)



Children are at risk today 
like never before
- Recent years have seen improvements in 

children’s health, education, and survival

- But millions of children around the world still 
suffer from hunger, sickness, and violence

- New threats have also emerged:

A future for the world’s children?

COMMERCIAL 

THREATS 
via targeted marketing 

of harmful substances

ENVIRONMENTAL 

THREATS 
to children’s current health 

and future well-being 

Photo Credit: World Bank

BOTH ARE INTERRELATED



Commercial marketing 
of harmful products

A future for the world’s children

The commercial sector exploits children’s 
developmental stage to sell harmful products: 
alcohol, tobacco, & unhealthy foods

51M
Children in 

Australia viewed 

51M alcohol 

adverts in a 

single year 

68%
of 5- and 6-year-

olds in Brazil, China, 

India, Nigeria, and 

Pakistan could identify at 

least one cigarette brand 

logo

24M
Adverts for 

e-cigarettes 

reach 24M 

children in the 

USA each year



What are the Commercial Determinants of  

Child and Adolescent Health (CDoCAH)?

“… strategies and approaches used by the private sector 

to promote products and behaviors that are harmful to 

health, acting from early stages of life, affecting the 

conditions to decide responsibly, violating the rights of 

children and affecting the health, development and quality 

of present and future life …”

Mercer-Alderete (in process)



Children are more vulnerable to CDoH

• Children have lower agency capacity and autonomy

“The evolving capacities of the child and the exercise of rights”

UNICEF-Innocenti,(tentative title, coming soon)

• Consumption mediated by school environments, peer 

pressure,  digital, social media, families and other 
means



Examples of  exposures to CDoH during childhood and youth

CIF: Greatest global threat as a  Commercial Determinant of  Health

Source: Marketing the US$ 55 billion formula milk industry (WHO)  CIF (former BMS)



Ibuprofen 

GamblingUnhealthy foods

Examples of exposures to CDoH during childhood and youth

Goalkeeper of the 
national football 
team (Argentina)

• Gambling addiction 
• Mental health problems
• Suicidal risks

• NCD

• Renal disease
• Other side effects



…and they start at early stages of life!



2. Strengthening the child rights and life-course approach
:

• Art 5 of  the CRC: respect the responsibilities, rights and duties, in a 
manner consistent with the evolving capacities of  the child

• GC25: protection from digital environments

• Art 12 of  the CRC: promoting child participation 

• Art 31 of  the CRC: right to play as a mode of  expression



A life-course approach to CDoH exposures



A life-course approach to CDoH exposures

Sugar
Salt
UPF

Digital 
environment

BMSAlcohol 
Tobacco

Sugar
UPF

Alcohol 
Tobacco /Vaping

UPF/Salt
Sugar beverages

Gambling platforms
Social media

Firearms



• Efforts to study consumers throughout their lifespan
• The Life Course Paradigm: Conceptual and Theoretical Foundations
• Consumer behavior in the context of the life course
• The Life Course Research Framework: Illustrative Application in the 

Study of Financial Behaviors
• Life Course Research Methods
• Contributions to previous efforts to study consumers throughout 

their lifespan
• Applications to Selected Areas of Consumer Behavior: An Agenda 

for Future Research Implications for professionals
• Summary, Opportunities, Challenges and Recommendations

“They” have the science
Consumer Behavior over the Life Course



“Algorithmic Societies” (R.Mercer)

Market economy and the place for children

3 questions for debate

Example https://algorithmicsocieties.org/about/   (machine learning)



Algorithmic Societies (R.Mercer)

Q1. Market economy (the place for children)

Subjects of  
rights?

Objects of  
marketing?



Algorithmic Societies

Q2. Market economy (the place for children)

True, genuine and 
effective child 
participation? Artificially child 

manipulation?



Algorithmic Societies

Q.3 Market economy (the place for children)

Materialistic 
behaviors?

Inclusive 
thinking?



3. What can be done?



Regulating of  the exposure and marketing of  products 
harmful to children at local and national levels

Commercial marketing during COVID-19



Involving children and adolescents in participatory 
activities on topics of  interest related to CDoCAH 



Implementing the “Science of  Regulation”

The problem: there is a systemic deficiency in the execution 
of  public health protection functions

April 22, 2025



STATE
PROTECTION

Public Health
- Protection (includes REGULATION)
- Public Health Surveillance
- Promotion
- Community Prevention
- Implementation Research

Medical Care
- Clinical Prevention
- Treatment
- Rehabilitation
- Paliative care

SIMPLISTIC SCHEME OF THE INTERVENTIONS PROVIDED BY THE HEALTH SECTOR AND BEYOND
Carlos Santos Burgoa (adapted)



Confronting Conflicts of  Interest (COI)



https://uq.h5p.com/content/1292221155517290849

Module 1: Commercial Interests, Public Health & Policy and Conflicts of Interest
Module 2: Case Studies
Module 3: Identifying and Managing Conflicts of Interest
Module 4 – Scenarios - Managing Conflicts of Interest 

Training on Conflicts of  Interest (COI)



The harm caused to breastfeeding by infant formula companies' 
sponsorship of pediatric societies and how to prevent it

Tony Waterston
Retired Consultant Paediatrician, Newcastle, UK

Technical Consultant
World Health Organization

Food and Nutrition Action in Health Systems
Department of Nutrition and Food Safety

Establishing monitoring mechanisms to detect COI



WHO/UNICEF/Lancet Briefing on Regulating 
Commercial Marketing for and to Children 
for the Committee on the Rights of the Child

Recognizing Commercial Marketing for and to Children
Committee of the Rights of the Child (United Nations)

Monday, 3 February 2020

Palais Wilson, Geneva

Dr Anshu Banerjee, Director, Department of Maternal, Newborn, Child and Adolescent Health and Ageing, WHO

Dr Raul Mercer, Coordinator, Program of Social Sciences and Health, FLACSO, Argentina

Dr Stefan Swartling Peterson , Chief of Health Section, Programme Division, UNICEF



Advocating against marketing of CIF

CAP-2030.org



Teaching and Knowledge Generation

Chile Argentina



• There is a lack of  awareness about the early impact of  

CDoCAH throughout the life course

Final comments

• Private international corporations are generating harmful 

effects on the health of  children through CDoCAH

• Practitioners, community workers  and policy makers are co-

responsible to confront the risks associated with CDoCAH

Thank you
rmercer@flacso.org.ar malderete@flacso.org.ar

mailto:rmercer@flacso.org.ar
mailto:malderete@flacso.org.ar


Thank you
rmercer@flacso.org.ar malderete@flacso.org.ar

Inspiring questions:

• What importance do you assign to the problem of
commercial determinants of child and adolescent
health (CDoCAH)?

• Have you identified this issue in your workplace or
where you live?

• From your professional and living space, what
participatory proposals could you suggest as an
action strategy to mitigate the effects of CDoCAH?

mailto:rmercer@flacso.org.ar
mailto:malderete@flacso.org.ar
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